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tieSsaisté

konference

Programma/Programme

10.00-10.10

levads

Vaditaji/Chairs: Profesore Anda Batraga, pétniece Liga Braslina

10.10-10.20 Zane Grigale Inovativi partikas produkti ar integréetam ekstragétam augu
SIA "Rasa Botanicals", cilmes Stinam
SIA "Nordic Food"

10.20-10.30 Olga Y. Angelova, Artificial intelligence as a factor of increasing the
Elena N. Letiagina effectiveness of the company's marketing activities in modern
Lobachevsky State conditions
University of Nizhni
Novgorod

10.30-10.40 Maija Delle Caée Integrétas marketinga komunikacijas ietekme uz patérétaju
Rigas Stradina uzvedibu
Universitate

10.40-10.50 Matiss Kite, Latvijas zalu tirgus marketinga komponensu raksturojums un
Anda Batraga, tendencies
Jelena Salkovska
Latvijas Universitate

10.50-11.00 Janis Duboviks Uzvedibas pienemsana ka pirkuma lemuma pienemsanas
Latvijas Universitate process hiv izplatibas ierobezoSanas konteksta

11.00-11.10 Anda Batraga, Uzmanibas indekss un to veidojosie faktori radio nozaré
Jelena Salkovska, Latvija
llgvars Rukers
Latvijas Universitate

11.10-11.20 Elina Radionova-Girsa, | Patérétaju e-lojalitates 1patnibas Y paaudzei
Aija Legzdina
Latvijas Universitate

11.20-11.30 Jelena Salkovska, Virtualie asistenti ka digitala marketinga instruments Latvijas
Anda Batraga, tirgl
Liene Kaibe
Latvijas Universitate

11.30-11.40 Toms Kreicbergs Dazadu viriSkibas tipu izmantoSana uznémumu marketinga

Rigas Tehniska
Universitate

komunikacija




11.40-11.50

Ivo Lidums
SIA “ILM’/ SIA “NORDIC
FOOD”

Augu cilmes Sunu integracijas aspekti inovativos partikas
produktos

11.50-12.00 Liga Braslina, Eiropas inovativo uznéméjdarbibas atbalsta, agrinas
Girts Braslins, bridinasanas un otras iespéjas sistému parneses iespéjas
Anda Batraga, Latvija
Daina Skiltere,
Martin$ Danusévics
Latvijas Universitate
12.00-12.10 Andzela Veselova EFQM modelis ka atzita parvaldibas sistéma jauno tendencu
Latvijas Universitate konteksta
12.10-12.20 Laila Stabulniece Patérétaju uzvediba tieSsaistes un tradicionalajos lielveikalos:
Latvijas Universitate konceptuals kanala izveles modelis, tieSsaistes un bezsaistes
pirkumu vertibas uztvere
Consumer Choice Behavior in Online and Traditional
Supermarkets: a Conceptual Model of Channel Choice, Measuring
Online and Offline Shopping Value Perceptions
12.20-13.00 Noslegums, diskusijas

Conclusions, discussions




